Toolkits for Mass Customization

Customer-centric configurator architecture based on problem solving

A phenomenon also known as Co-Creation, where Toolkits for Co-Creation: material
customers design their own product, which can be Customize your own product! :}.
produced with nearly mass production efficiency, ¢
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Customers use online configurators —so called size

toolkits - to customize their products. :}‘
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Very few consumers actually use Customers tend to get overwhelmed by self-design
online toolkits to create their ideal processes via toolkits and experience the process as
product (eg Franke and Hader 2014) frustrating and time-consuming (e.g. lunkeret al. 2016)
If they attempt to co-create, very
high termination rates are observed
(e.g. Franke et al. 2017)
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hll Origins of co-creation are in the field of Supply Chain Management.
the structure of the design process is very often still based on the transfer of product

specifications into the toolkit (as in the case of a functional and performance specification).

As a consequence of this unsatisfactory issue,
many companies have abandoned their co-
creation Programs (Walcherand Werger 2011)
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In this conceptual research project reasons for this discrepancy should be identified.
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become more intuitive for them creative problem solving.




